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JOIN US DECEMBER 31st T0
CELEBRATE NEW YEAR'S EVE!

BRING in 2009 PIRATE-STYLE
at THE BUCCANEER!
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E-MAIL MARKETING BOUNCE BACK CARD SIGNAGE
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Green Olive Media partnered with McCrady’s, designing the restaurant’s website, media
kit, email campaigns, stationery, and prominent materials. The Green Olive product was T e T T R e T R T T AR T

an accurate reflection of the restaurant’s refinement and quality. Green Olive was careful

to avoid the design and marketing clichés that crowd the industry, opting instead for an
aesthetic inspired by McCrady’s historical setting. Ultimately, Green Olive was enlisted

to redefine the visual elements of McCrady’s brand bringing them more in-line with the WEBSITE

personality of McCrady’s. The result is a visual identity that accurately reflects McCrady’s
fresh approach to a classic and elegant culinary heritage. : -
: -
Green Olive Media has secured media placements in The Wall Street Journal, o+ E:
Southern Living, Gourmet, Details, Garden & Gun and The Food Network,
: vl N

along with numerous regional and local media outlets. Event placements for Chef
Sean Brock include Food & Wine Magazine’s Holland America Cruise Line,

Boca Bacchanal (Boca Raton, FL), The James Beard Foundation’s Sunday

Supper at Chelsea Market (NYC), and many more.

Awards & Recognition (Just a Taste):

e 2009 - James Beard “Best Chef Southeast” and “Rising Star Chef” Award Nominee
e 2009 - Voted “Best Chef” and “Best Sommelier” in City Paper’s “Best of Charleston” Awards
e 2008 - James Beard “Rising Star Chef” Award Nominee

e 2008 - Chef Sean Brock receives grand prize on The Food Network’s ‘Next Great Chef’

008 - McCrady’s ranked by Opinionated About Dining as one of the top 10 : FOOD PHOTOGRAPHY

restaurants of 2008 in all of North America
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Richard Blais
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Chef Richard Blais has been taking the food world by storm ever since he graduated
from the Culinary Institute of America in Hyde Park, NY. He’s worked with some of
the world’s most renowned chefs, including Thomas Keller, Ferran Adria and Daniel
Boulud, and in world-class restaurants from Chez Panisse to El Bulli. Perhaps best
known to the world-at-large for his role on Bravo’s “Top Chef,” Blais has also appeared
on the Food Network’s ‘Iron Chef America.” Quickly becoming a celebrity chef, he has
also been featured in Sports Illustrated, the New York Times and Food & Wine

Magazine.

As Blais’ individual notoriety developed beyond the restaurants and reviews he re-
cieved, he needed a way to promote his work and plans. Green Olive Media worked
with Richard Blais to develop a website that would be a true showcase of his art and
personality. Richardblais.net launched in 2008 and features Blais’ blog, photos of his
creations, and press. In designing the site, Green Olive sought to create an aesthetic
as dynamic and stimulating as any of Blais’ creations. Shooting colorful selectively-
focused food imagery for use alongside a clean field of type, the site matches Blais’

dynamic personality and artistic approach to food.
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A GLANCE AT THE ILAST FEW YEARSH

2008 - Jazzoo [POSTER], Cakes & Ale [WEBSITE], JOEL [POSTER], Local 11 Ten [WEBSITE], Food 101 [POSTER],
// ) J JOEL [OPENING INVITATION], JCT Kitchen [RED MULE GRITS CAN]
(/ 2007 - Five and Ten [WEBSITE], Atlanta Brewing Company [WEBSITE], Home Free Foods [LOGO],
Home Free Foods [WEBSITE], Repast [WEBSITE],Mickey Lynn Designs [WEBSITE],

‘//’/‘I Learning Gurus [WEBSITE], Meyer Closings [L0GO], Green Olive Media [LOGO]
J, 4 (? 2006 - Restaurant Eugene [WEBSITE], Fire and Flavor [L0GO], The Mercantile [LOGO]
Iy,
M 2004 - Five and Ten Restaurant [WEBSITE], Aria Restaurant [WEBSITE], JOEL Restaurant [WEBSITE],

[I l‘"l American Psychiatric Association [ANNUAL MEETING INVITATION], National Grain [POSTER]
d

4

20085 - Eclipse di Sol [L0GO], Spice Restaurant [WEBSITE], Figo Pasta [WEBSITE]

2003 - Harvest Restaurant [L0GO], Cavu Midtown Bistro [GIFT CARD]
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Chef Richard Blais [WEBSITE], McCrady’s [WEBSITE], One Flew South [WEBSITE], The Buccaneer [WEBSITE],

2008 - Comfort Restaurant [WEBSITE], Five and Ten [WEBSITE], Repast [WEBSITE], Local 11 Ten [WEBSITE],
Green Olive Media [WEBSITE]

2007 - Atlanta Brewing Company [WEBSITE], Virginia Willis [WEBSITE], Mickey Lynn Designs [WEBSITE],
Wag-A-Lot Dog Daycare [WEBSITE]

2006 - Spice Restaurant [WEBSITE]
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JOEL Restaurant [WEBSITE], Sautée Cedar Co. [WEBSITE]

2009 - PRINT MAGAZINE'S REGIONAL DESIGN ANNUAL - One Flew South [IDENTITY], Collared Greens [PACKAGING]

2009 - GRAPHIC DESIGN USA, 2009 AMERICAN PACKAGE DESIGN AWARDS - Collared Greens [PACKAGING]
2009 - HOW MAGAZINE'S “TOP TEN SITES FOR DESIGNERS” - Green Olive Media’s website recognized
2008 - HOW MAGAZINE SELF-PROMOTION DESIGN ANNUAL - Green Olive’s self-promotion materials honored
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You have been a superstar over the past few years. I can’t

thank you enough for all the times you have saved me
with wonderful chefs!”

— HOLLY JOHNSEN, MANAGER - CULINARY ARTS CENTERS

PRESENTED BY FOOD & WINE MAGAZINE / HOLLAND AMERICA LINE

The entire staff of Green Olive Media has a stellar reputation
around town. They are passionate about the city of Atlanta,
living in the South and food, and it truly comes through in
the work they do.”

— MICHELLE WEIS, EDITOR/ WHERE ATLANTA MAGAZINE,
WHERE GEORGIA MAGAZINE, WHERE GUESTBOOK

Green Olive Media is professional, personable, and very
quick to respond. They are a pleasure to work with. Their
contacts in the market have helped us to create community
ties and synergistic promotions with local businesses.

I would, without reservation, recommend their services.”

— MICHELLE QUILES, DIRECTOR OF MARKETING
AND PUBLIC RELATIONS / THE FOX THEATRE

It has been an exciting few years in Atlanta as the city has
made great strides toward defining a vision of the modern
Southern table. A share of credit should go to Elizabeth,
who was always first out of the gate in recognizing the
stories that had to be told.”

— JOHN KESSLER, FOOD COLUMNIST / FEATURE WRITER
ATLANTA JOURNAL-CONSTITUTION

I heartily recommend the team at Green Olive Media.
Jeff Moore’s food photography and web design have really
captured what Restaurant Eugene is. Elizabeth Moore
and Kempten Roberts are strong marketing pariners who
have effectively gotten the message out about what makes

our restaurant unique.’

— LINTON HOPKINS, CHEF / OWNER
RESTAURANT EUGENE

FOOD PHOTOGRAPHY - AVALON CATERING

FOOD PHOTOGRAPHY - HIGHLAND BAKERY
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